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Abstract: This study explores the impact of TikTok on Generation Z's brand loyalty and
consumer habits. With the rise of social media influencers and viral marketing campaigns on
the platform, TikTok has become a powerful tool for brands to connect with younger
consumers. By analyzing the content and engagement levels on TikTok, this research aims to
uncover the ways in which the platform shapes Gen Z's purchasing decisions and brand
preferences. Through surveys and interviews with Gen Z users, this study will also examine
how TikTok influences their perceptions of authenticity and trustworthiness in brands. By
understanding the role of TikTok in shaping consumer habits, marketers can better tailor their
strategies to effectively reach and engage with this influential demographic. Ultimately, the
findings of this research will provide valuable insights for brands looking to build long-lasting
relationships with Gen Z consumers in the ever-evolving digital landscape.
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INTRODUCTION

TikTok is a popular social media platform that allows users to create and share short
videos with a wide audience. Launched in 2016, TikTok quickly gained popularity among
younger demographics and has since grown to become one of the most downloaded apps
worldwide. With its unique algorithm that personalizes content for each user based on their
interests and interactions, TikTok has revolutionized the way people consume and engage with
online content. As such, understanding the impact of TikTok on user behavior and attitudes has
become a topic of interest for researchers across various disciplines. From studying the effects
of TikTok on mental health to analyzing its role in shaping cultural trends (McCashin &
Murphy, 2023), researchers are exploring the platform's influence on society as a whole. The
app's ability to turn ordinary individuals into viral sensations overnight has also raised
questions about the nature of fame and online presence in the digital age. As TikTok continues
to evolve and expand its reach, it will be fascinating to see how it continues to shape the way
we interact with each other and the world around us.
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With its algorithm constantly changing and adapting to user preferences, TikTok has
the power to influence not only what we see on our screens, but also how we perceive ourselves
and others. The platform's emphasis on short-form, visually engaging content has
revolutionized the way we consume media and connect with one another (Bhandari & Bimo,
2022). As more and more people turn to TikTok for entertainment, information, and inspiration,
it has the potential to shape our attitudes, behaviors, and even our values in ways we may not
yet fully understand. Researchers will undoubtedly continue to delve into the complexities of
TikTok's impact on society, shedding light on the profound ways in which this app is shaping
the digital landscape of the 21st century.

Overview of Gen Z's consumer behavior

Gen Z is renowned for its distinct consumer behavior and has adopted TikTok
wholeheartedly. The marketing environment is being profoundly altered by Gen Z customers'
internet expertise and preference for authenticity (Garg & Gopal, 2024). Gen Z's consumer
behavior is forcing companies to reconsider their approaches and adjust to a new marketing
era, from their preference for brands that share their values to their dependence on peer
recommendations over traditional advertising. Since Gen Z's likes and inclinations are still
greatly influenced by TikTok, it will be essential for organizations hoping to engage with this
significant group to comprehend how they behave as users on the network.

Understanding the dynamics of TikTok and how Gen Z interacts with content on the
platform is crucial for companies looking to capture their attention and loyalty. With the rise
of influencer marketing and user-generated content, brands must adapt their strategies to
resonate with this audience in an authentic and relatable way. By leveraging the power of
TikTok's algorithm and trends, businesses can effectively reach and engage with Gen Z
consumers in a way that feels organic and genuine (Ngangom, 2020). As the digital landscape
continues to evolve, staying ahead of the curve and understanding the preferences of Gen Z
will be essential for any organization looking to thrive in this new marketing landscape.

1. Understanding Gen Z's Consumer Behavior
a) Characteristics of Gen Z consumers

Gen Z consumers are known for their preference for authenticity, social consciousness,
and digital fluency. They value brands that align with their values and are willing to support
companies that demonstrate a commitment to social and environmental causes. Additionally,
Gen Z consumers are more likely to engage with brands that provide personalized and
interactive experiences, making platforms like TikTok an ideal space for connecting with this
demographic. By understanding the unique characteristics and preferences of Gen Z
consumers, businesses can tailor their marketing strategies to effectively capture their attention
and build long-lasting brand loyalty (Abdullatif YAHYA et al., 2024).

b) Factors influencing Gen Z's purchasing decisions

Include the influence of social media, peer recommendations, and a desire for
authenticity. With the rise of influencer marketing and user-generated content, Gen Z
consumers are constantly exposed to product recommendations and reviews from their peers,
making it crucial for businesses to establish a strong online presence and cultivate positive
relationships with influencers (Theocharis et al., 2025). Moreover, Gen Z values transparency
and authenticity in brands, preferring companies that are honest about their practices and
values. This generation is also more likely to support businesses that prioritize sustainability
and social responsibility, making it important for companies to align their values with those of
Gen Z consumers in order to attract and retain their loyalty.
c¢) Importance of brand loyalty among Gen Z

The importance of consumers cannot be emphasized. In a world with lots of options
and intense competition, brands need to put in a lot of effort to gain the trust and loyalty of this
group. Building good relationships with Gen Z consumers is crucial for businesses, as research

78|Page


https://greenpub.org/GMBR

https://greenpub.org/GMBR, Vol. 1, No. 2, January 2025

indicates that Gen Z consumers are more inclined to stick with brands they trust and identify
with (Francis & Hoefel, 2018). Businesses can adjust their marketing tactics to appeal to Gen
Z consumers and eventually increase brand loyalty by knowing their beliefs, tastes, and
behaviors.
2. The Rise of TikTok as a Marketing Platform
a) Impact of TikTok on consumer behavior

One of the most significant developments in recent years has been the rise of TikTok
as a powerful marketing platform, especially among Gen Z consumers. With its short-form
video content and highly engaging features, TikTok has quickly become a favorite among
young people, capturing their attention and influencing their purchasing decisions. Brands that
have recognized the potential of TikTok as a marketing tool have been able to reach a larger
audience and increase brand awareness among Gen Z consumers (Theocharis et al., 2025). The
platform’s ability to create viral trends and challenges has also had a significant impact on
consumer behavior, with many users turning to TikTok for product recommendations and
reviews. As businesses continue to adapt their marketing strategies to cater to the preferences
of Gen Z consumers, leveraging TikTok as a key platform for reaching this demographic will
be essential for success in the ever-evolving digital landscape.
b) Strategies brands use on TikTok to engage with Gen Z

Consumers include creating authentic and relatable content, collaborating with popular
TikTok influencers, and participating in trending challenges and hashtags. By understanding
the unique characteristics and preferences of Gen Z, brands can tailor their marketing efforts
on TikTok to effectively engage with this demographic. Additionally, utilizing the platform's
features such as TikTok Ads and TikTok For Business can help brands maximize their reach
and impact on the app (Jacome Guerrero & Jacome, 2023). Overall, developing a strong
presence on TikTok and implementing creative strategies to connect with Gen Z consumers
can lead to increased brand loyalty and success in the competitive digital landscape.
3. The Role of TikTok in Shaping Brand Loyalty
a) How TikTok influences brand perception

TikTok's influence on brand perception is significant, as the platform provides a space
for brands to showcase their personality and values in a more authentic and relatable way. By
creating engaging and entertaining content that resonates with Gen Z users, brands can build a
positive reputation and foster a sense of loyalty among their target audience (Jacome Guerrero
& Jacome, 2023). Furthermore, TikTok's algorithmic nature allows for brands to reach a wider
audience and connect with potential customers who may not have been exposed to their
products or services otherwise. In this way, TikTok plays a crucial role in shaping brand loyalty
and driving long-term success for businesses looking to tap into the power of social media
marketing.
b) Examples of successful brand campaigns on TikTok

Brands like Nike and Fenty Beauty have successfully leveraged TikTok's platform to
showecase their products in a fun and relatable way, further solidifying their connection with
Gen Z consumers. Overall, the success of these campaigns highlights the potential for brands
to thrive on TikTok by embracing its unique features and creating content that resonates with
its young, tech-savvy audience. In addition to Nike and Fenty Beauty and other brands have
also seen success on TikTok by creating engaging and entertaining content that encourages
user participation and interaction. By understanding the platform's algorithm and user behavior,
brands can effectively reach a wider audience and establish a loyal following (Kozinets, 2022).
As TikTok continues to grow in popularity, it presents a valuable opportunity for businesses to
connect with younger consumers and stay ahead of the competition in the ever-evolving world
of social media marketing.
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c) The role of user-generated content in building brand loyalty

Cannot be underestimated. User-generated content not only helps to humanize a brand
but also allows for authentic and relatable interactions with consumers. By encouraging users
to create and share their own content related to a brand, businesses can foster a sense of
community and belonging among their followers. This sense of ownership and involvement
can lead to increased brand loyalty and advocacy, as users feel a personal connection to the
brand and are more likely to recommend it to others. In addition, user-generated content can
provide valuable insights into consumer preferences and behaviors, allowing brands to tailor
their marketing strategies to better meet the needs and desires of their target audience (Kim &
Johnson, 2016). Ultimately, by leveraging user-generated content effectively, brands can build
stronger relationships with their customers and position themselves as leaders in their industry.
4. Consumer Habits Influenced by TikTok
a) Impulse buying behavior on TikTok

Is an emerging trend that brands are capitalizing on. The emergence of TikTok
influencers endorsing products in innovative and captivating manners increases the likelihood
of consumers making impulsive purchases influenced by the platform's content. This has
resulted in a transformation of consumer behavior, with numerous individuals utilizing TikTok
as a source of inspiration for their purchasing choices (Syah Safrianto et al., 2024). Brands who
successfully leverage this trend and proficiently promote their products on TikTok may
experience substantial increases in revenue and brand recognition. On the other hand, brands
that fail to adapt to this shift in consumer behavior may struggle to stay relevant and
competitive in the market. They may risk losing market share to their more digitally savvy
competitors (Jacome Guerrero & Jacome, 2023).
b) Trends and challenges in influencing consumer habits

One trend that has emerged in influencing consumer habits is the rise of influencer
marketing on social media platforms such as TikTok. Influencers with large followings can
have a significant impact on their audience's purchasing decisions, making them valuable
partners for brands looking to reach a wider audience (Jacome Guerrero & Jacome, 2023).
However, with the constantly changing landscape of social media, brands face the challenge of
keeping up with the latest trends and algorithms to effectively engage with consumers.
Additionally, the increasing concern over data privacy and authenticity on social media
platforms poses a challenge for brands looking to build trust with their audience. In order to
navigate these challenges, brands must stay informed and adapt their strategies accordingly.
This includes being transparent about how customer data is collected and used.
¢) How brands can leverage TikTok to drive consumer behavior

One way brands can navigate these challenges is by leveraging TikTok, a rapidly
growing social media platform that has captured the attention of Gen Z and millennial
audiences. With its short-form video content and viral challenges, TikTok offers brands a
unique opportunity to connect with consumers in a more authentic and engaging way. By
creating creative and entertaining content that resonates with TikTok users, brands can drive
consumer behavior and build brand loyalty. Additionally, TikTok's algorithm favors organic
reach, allowing brands to reach a larger audience without having to rely solely on paid
advertising (Mastantuono, 2024). By understanding the platform's nuances and trends, brands
can effectively leverage TikTok to drive consumer behavior and achieve their marketing goals.

One key aspect of TikTok's success is its ability to tap into the current cultural zeitgeist
and create content that feels relevant and relatable to its audience . This is especially important
for brands looking to connect with younger consumers who are constantly seeking out new and
exciting content. By staying up-to-date on the latest trends and challenges on TikTok, brands
can ensure that their content feels fresh and engaging to users. Additionally, TikTok's emphasis

80|Page


https://greenpub.org/GMBR

https://greenpub.org/GMBR, Vol. 1, No. 2, January 2025

on creativity and authenticity means that brands have the opportunity to showcase their
personality and values in a way that feels genuine and authentic to their audience (Ngangom,
2020). This can help to build trust and loyalty with consumers, ultimately driving brand affinity
and purchase intent (Trissetianto & Wibowo, 2024).
Consumer Behavior Theories and Models

The integration of these theories establishes a dynamic and interrelated framework
elucidating the influence of cognitive, emotional, social, and technological elements on
consumer behavior, especially within online buying contexts. In conclusion, theories and
models of consumer behavior were evaluated and studied to establish the theoretical framework
of this study and the variables—critical influential factors—that will be assessed for their effect
on customer behavior. The findings from this study will provide valuable insights for marketers
and businesses looking to enhance their understanding of consumer behavior and improve their
strategies for engaging with customers online. By identifying and analyzing these critical
influential factors, businesses can tailor their marketing efforts to better meet the needs and
preferences of their target audience, ultimately leading to increased brand loyalty and higher
sales conversions. Overall, this research contributes to the ongoing conversation surrounding
consumer behavior and the importance of understanding and adapting to the evolving
landscape of online consumerism (Theocharis et al., 2025).

| Consumer Behavior Theories and Models |
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Figure 1. Highly Influential factors of consumer behavior

METHOD

In order to effectively leverage TikTok as a marketing tool, brands must be willing to
experiment and take risks with their content (Jacome Guerrero & Jacome, 2023). This platform
rewards creativity and originality, so brands that are willing to push the boundaries and try new
approaches are more likely to stand out and attract attention. By embracing the playful and
informal nature of TikTok, brands can create a more authentic connection with their audience
and foster a sense of community around their brand. This can lead to increased brand
awareness, engagement, and ultimately, sales. This can lead to increased brand awareness,
engagement, and ultimately, sales. In a world where consumers are constantly bombarded with
advertisements and marketing messages, it's important for brands to find innovative ways to
capture and hold their audience's attention. By utilizing TikTok's unique features such as
challenges, music, and filters, brands can differentiate themselves from the competition and
create memorable experiences for their followers. With the potential for videos to go viral and
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reach millions of users, TikTok offers a valuable platform for brands to showcase their
creativity and connect with a younger, more tech-savvy audience. By staying true to their brand
voice and values while adapting to the trends and culture of TikTok, brands can build a loyal
following and drive business growth in the ever-evolving digital landscape.

RESULT AND DISCUSSION

Overall, TikTok presents a unique opportunity for brands to engage with a younger
audience through creative and engaging content. By leveraging the platform's features and
staying true to their brand identity, companies can effectively reach and connect with potential
customers in a way that is both authentic and memorable. As the digital landscape continues to
evolve, it is essential for brands to adapt and embrace new platforms like TikTok in order to
stay relevant and continue to grow their business. In conclusion, TikTok offers brands a
valuable tool for reaching and engaging with a younger, tech-savvy audience, and those who
are able to effectively leverage the platform's capabilities stand to benefit greatly in terms of
brand awareness and customer loyalty.

Furthermore, by creating engaging and creative content that resonates with TikTok
users, brands can increase their visibility and build a loyal following. With the platform's
algorithm favoring authentic and entertaining content, brands have the opportunity to showcase
their personality and values in a way that resonates with their target audience. By consistently
posting high-quality content and engaging with users through challenges, duets, and
collaborations, brands can foster a sense of community and connection that goes beyond
traditional marketing tactics. Ultimately, TikTok presents a unique opportunity for brands to
differentiate themselves in a crowded marketplace and establish a strong presence among a
younger demographic..

CONCLUSION

When it comes to targeting Gen Z on TikTok, brands must understand the platform's
unique culture and trends in order to effectively engage with this audience. With its emphasis
on authenticity and creativity, Gen Z users are drawn to content that feels genuine and relatable.
Brands that are able to authentically connect with this demographic by staying true to their
values and participating in popular challenges and trends are more likely to resonate with Gen
Z consumers. Additionally, brands must be mindful of the fast-paced nature of TikTok and be
willing to adapt quickly to new trends and changes in order to stay relevant and maintain their
audience's interest. Overall, the implications for brands targeting Gen Z on TikTok are clear:
authenticity, creativity, and adaptability are key to successfully engaging with this younger
demographic on the platform.

Include investigating the specific types of content that resonate most with Gen Z
audiences on TikTok, exploring the impact of influencer partnerships on brand engagement,
and examining the long-term effects of TikTok marketing on brand loyalty and purchasing
behavior. Additionally, further research could delve into the differences in consumer behavior
between different age groups within Gen Z, as well as the potential for cross-platform
marketing strategies to effectively reach this demographic. By addressing these areas of
inquiry, brands can gain valuable insights into how to effectively connect with Gen Z
consumers on TikTok and enhance their overall marketing efforts.

Understanding the nuances of influencer partnerships and their influence on brand
engagement is crucial for brands looking to make a lasting impression on TikTok. By analyzing
the long-term effects of TikTok marketing on brand loyalty and purchasing behavior,
companies can tailor their strategies to better resonate with Gen Z consumers. Furthermore,
exploring the differences in consumer behavior among various age groups within Gen Z can
provide valuable insights for targeted marketing efforts. Implementing cross-platform
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marketing strategies may also be key in reaching this demographic effectively and maximizing
brand exposure on TikTok. Ultimately, by thoroughly researching and addressing these areas
of inquiry, brands can cultivate strong connections with Gen Z consumers and strengthen their
overall marketing campaigns.
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